RECOMMENDED MAGAZINES FOR IBM CARD INSERT 


_ Under 35 _ _35+ 

Rate ’ Rate 


PublIcation 

% Comp 

Base 

Ci rc. 

Cume 

Circ. 

Median 

Age 

Publication 

% Comp 

Base 
Circ. 

Cume 

Ci rc. 

Median 

Age 

Self 

(72.4) 

900 

“Tooo) 

27.3 

Changing .Times 

(76.6) 

Tooo) 

1 ,350 

(000) 

50.5 

Gl amour 

(71.8) 

1 ,800 

(2,700) 

27.3 

Southern Living 

(72.3) 

2,000 

(3,350) 

44.5 

Penthouse 

(71.8) 

4,500 

(7,200) 

29.5 

Travel & Leisure 

(65.0) 

925 

(4,275) 

42.8 

US 

(70.3) 

1 ,100 

(8,300) 

28.8 

Bon Appetit 

(63.9) 

1 ,200 

(5,475) 

41 .5 

Cosmopolitan 

(70.0) 

2,250 

(10,550) 

28.4 

U.S.News & World Report 

(63.6) 

2,000 

(7,475) 

42.1 

PI ayboy 

(64.0) 

5,000 

(15,550) 

30.9 

Cuisine 

(63.3) 

750 

(8,225) 

40.9 

Mademoiselle 

(63.7) 

1 ,000 

(16,550) 

29.0 

House & Garden 

(62.8) 

1 ,000 

(9,225) 

41 .1 

Psychology Today 

(61.2) 

1 ,175 

(1 7,725) 

31 .2 

Better Hornes & Garden 

(61.8) 

8,000 

(17,225) 

41 .0 

People 

(60.2) 

2,425 

(20,150) 

31.6 

Family Circle 

(61.7) 

7,570 

(24,795) 

41 .2 

Sports Illustrated 

(59.7) 

2,250 

(22,400) 

31 .8 

House Beautiful 

(61.7) 

800 

(25,595) 

39.9 

Vogue 

(58.5) 

950 

(23,350) 

31 .2 

Woman's Day 

(57.3) 

7,300 

(32,895) 

38.7 

Working Woman 

(57.6) 

500 

(23,850) 

32.6 

McCall's 

(56.7) 

6,200 

(39,095) 

39.5 

Redbook 

(49.2) 

4,300 

(28,150) 

35.4 

Ladies Home Journal 

(56.6) 

5,000 

(44,095) 

39.4 

Harper's Bazaar 

(49.0) 

600 

(23,750) 

35.4 

Money 

(54.6) 

950 

(45,045) 

37.2 

T i me 

(48.2) 

4,250 

(33,000) 

36.0 

Esquire 

(53.7) 

650 

(45,695) 

36.9 

Newsweek 

(47.4) 

2,950 

(35,950) 

36.3 

True Story 

(53.3) 

1 ,450 

(47,U5 ) 

38.6 

Saturday Review 

(47.3) 

525 

(36,475) 

36.1 

Saturday Review 

(52.7) 

525 

(47,670) 

36.1 

True Story 

(46.6) 

1 ,450 

(37,925) 

38.6 

Newsweek 

(52.6) 

2,950 

(50,620) 

36.3 

Esquire 

(46.3) 

650 

(38,575) 

36.9 

Harper's Bazaar 

(51.0) 

600 

(51 ,220) 

35.4 

Money 

(45.4) 

950 

(39,525) 

37.2 

Working Woman 

(42.4) 

500 

(51,720) 

32.6 

Ladies Home Journal 

(43.4) 

5,000 

(44,525) 

39.4 

Vogue 

(41.5) 

950 

(52,670) 

31 .2 

McCall's 

(43.3) 

6,200 

(50,725) 

39.5 

Sports Illustrated 

(40.3) 

2,250 

(54,920) 

31 .8 

Woman's Day 

(42.7) 

7,300 

(58,025) 

38.7 

T i me 

(51.3) 

4,250 

(59,170) 

36.0 

TOTAL: 


(58,025) 


TOTAL: 



(59,170) 



Source: https://www.industrydocuments.ucsf.edu/docs/hsmn0004 



BINDING COSTS 



Under 35 
binding Cost 


354 - 

Binding Cost 


Self 

$ 5,110 

Changing Times 

$ 15,150 

G1amour 

11,600 

Southern Living 

, 10,744 

Penthouse 

11 ,765 

Travel & Leisure 

18,500 

US 

11 ,850 

Bon Appetit 

9,390 

Cosmopolitsn 

13,985 

U.S. News & World 

22,491 

Playboy 

39,780 

Cuisine 

2,000 

Mademoiselle 

7,550 

House & Garden 

11,700 

Psychology Today 

17,570 

Better Homes & Gardens 

35,633 

People 

26,265 

Family Circle 

23,400 

Sports Illus. 

34,720 

House Beautiful 

5,110 

Vogue 

8,350 

Woman's Day 

23,775 

Working Woman 

7,875 

McCal1 1 s 

28,750 

Redbook 

19,537 

Ladies Home Journal 

22,750 

Harper's Bazaar 

5,398 

Money 

15,620 

Time 

44,564 

Esquire 

10,208 

Newsweek 

36,180 

True Story 

5,772 

Saturday Review 

6,210 

Saturday Review 

6,210 

True Story 

5,772 

Newsweek 

36,180 

Esquire 

10,208 

Time 

44,554 

Money 

15,620 

Harper's Bazaar 

5,398 

Ladies Home Jrnl. 

22,750 

Working Woman 

7,875 

McCal1's 

28,750 

Vogue 

8,350 

Woman's Day 

23,775 

Sports Illustrated 

34,720 

TOTAL: 

$420,234 

TOTAL: 

$390,1 70 


Source: https://www.industrydocuments.ucsf.edu/docs/hsmn0004 


2040687358 



